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2013 has been a key year for EXTENDA - Foreign Trade 
Promotion Agency of Andalusia. We have completed 
implementation of the Fourth Internationalisation Plan for 
the Andalusian Economy 2010-2013 and we have seen 
how Andalusia's companies have taken advantage of this 
period, marked by an intense economic crisis, to take an 
unprecedented leap forwards in international trade.

In the absence of definitive assessment, end of 2013 data 
attests that each successive year during the term of the 
plan has produced a record number of Andalusian exports. 
2013 closed with 25,970 million euros, 79.4% more than in 
2009 and almost 6,000 million over the target set by the 
regional government and economic and social partners 
for the duration of the plan. 

This growth, up to 33 points above the national average, 
has enabled Andalusia to rise from fifth position in the 
ranking of exporting autonomous communities at the 
outset of the plan to consolidate its position in third place 
from 2011, less than two points from second place and 
with the best performance of the seven major exporters.
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This intense activity has been of vital importance for the 
maintenance of the regional economy, to the extent that 
exports have almost doubled their weight in regional GDP, 
reaching 18.3%. The 8.4 points of recorded growth have 
offset the decline suffered in the same period by a sector 
as significant as the property market. This is a continuance 
of activity that has been of equal importance in 
employment, since during the term of the plan, 
employment linked to internationalisation has risen by 
47%, reaching a total of 374,461 jobs.

This means a further 11,000 million euros in export invoicing 
and 144,772 more jobs linked to exports within five years. 
These are achievements with a leading role played by 
Andalusian export companies, numbering 18,512 at the 
end of 2013, of which 3,919 were regular exporters. And 
these are achievements in which the regional government 
has invested 396 million euros. This is an increase of 58% 
on the proposed budget at the outset of the Plan, and an 
investment in times of crisis that has increased according 
to the role that foreign trade plays in maintaining economic 
activity. 

At EXTENDA, we have worked for a further year within the 
Department of Economy, Innovation, Science and 
Employment, responding to and anticipating the needs 
of Andalusian businesses in their foreign trade activity. 
And we have done this according to two basic guidelines: 
increasing contact with businesses, facilitating their access 
to our internationalisation services through innovation, 
and offering them an action plan original and appealing 
enough to arouse their interest.

2,858 businesses, generating 5,640 involvements in 1,204 
actions organised by EXTENDA in 2013: these figures show 
a growth of 24.5% in businesses using our services, 
reflecting the increasing interest of businesses in foreign 
trade, which EXTENDA has been promoting throughout 
its 28 years of existence.

This expansion in the number of companies using our 
services reflects our 2013 effort to become increasingly 
involved both in the region and with a class of companies 
and entrepreneurs to whom we aim to offer everything 
needed to get involved in internationalisation when their 
business project is suitably developed. Access to these 
businesses via Andalucia Emprende Business of seminars, 

has been fundamental in sowing the seeds of 
internationalisation.

We have also increased specialists' access to 
internationalisation for a further year with innovations in 
our training work, expanding Extenda Grants to include 
the field of vocational training, with 100 newly created 
grants. And we have also brought internationalisation to 
more businesses via the Extenda Plus online provision of 
services and promotion. This is the first Web 2.0 
professional network in Spain, with more than 3,000 
professional users, which in 2013 began activation of the 
first online promotional sector tools, in the form of web 
portals, Andalusian Fashion and Andalusian Architecture. 
We also introduced 'Extenda On', the first online information 
and consultancy tools, and 'Online Events' to raise 
awareness amongst Andalusian businesses of the key 
markets and processes in internationalisation. These are 
able to transmit our technical seminars to 30% more 
companies, and are especially valuable to those more 
distant from our headquarters.

Besides involving more businesses in internationalisation, 
increasing the export invoicing of those already active is 

also a principal course of action in our activities. To this 
end, in 2013 we have continued with the development of 
strategic actions, with as many as 15 business forums 
geared towards key sectors of economic activity in 
Andalusia. Agricultural and olive-growing auxiliary industries; 
biotechnology and ICT; construction and architecture; 
fashion and natural stone; audiovisuals and cinema: these 
are some of the sectors of productivity on which we have 
had a specific impact, familiarising key market agents  
with what Andalusia has to offer and enabling them to 
meet our businesses, bringing international trade to 
Andalusia.  This is a formula we have developed to a high 
level of significance and involvement in the space and 
aeronautics sectors, of increasing magnitude in Andalusia, 
through the 1st World Conference of A400M Suppliers and 
the 'Space, an Asset of Mankind' event.

Alongside these forums, the 2013 Extenda International 
Enclave had a resounding commercial impact, involving 
310 Andalusian businesses participating in as many as 
570 meetings with representatives from our 14 Foreign 
Trade Promotion Offices and 5 Sub-offices. An involvement 
that reveals Andalusian businesses' interest in the on-site 
support mechanism that distinguishes the EXTENDA 

Foreign Network. 2013 saw the end of a year of adaptation 
to a model of improved coordination with the central 
government, via ICEX (the Institute for Foreign Commerce), 
with the establishment of three offices - London, Mexico 
City and Tokyo - in the headquarters of the Spanish Foreign 
Economic and Trade Offices. And we will continue to forge 
ahead in foreign network development and coordination, 
offering increasing on-site support to our businesses in 
progressively more countries and with greater public 
resource cost-effectiveness.

In 2013, with a view to the coming years, the Andalusian 
Regional Government's General Council made EXTENDA 
responsible for beginning preparation of the 5th 
Internationalisation Plan for the Andalusian Economy 
2014-2020. Rolled out in tandem with the European 
Community support framework, its main objective will be 
to increase the importance of exports in the Andalusian 
economy. To this end, the Andalusian export base must 
be expanded, with the incorporation of increasing numbers 
of businesses in internationalisation and the improvement 
of international positioning of those already active in this 
area.

To achieve these objectives during the new stage begun 

in 2013, EXTENDA's work will follow a twin-track approach: 
firstly, guiding entrepreneurs from their first steps in 
internationalisation, so that when their project matures, 
the global market will be their natural environment; 
secondly, boosting the knock-on effect that Andalusian 
businesses already successful in foreign markets have 
on the remaining sectors. We are focusing our services 
and plans on these two main strategies, and also 
reorienting incentives to businesses, to make them more 
flexible and more responsive to needs.

If we achieve this, Andalusia will continue along the growth 
trajectory in the international market which it has sustained 
during epochs both of growth and economic crisis, through 
the efforts of our businesses. These are the businesses 
whose merit we have had the satisfaction to recognise 
again in 2013 and to place as an example before 
Andalusian society, through the 11th Alas Awards 
(Andalusian Business Internationalisation Awards).
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Foreign Network. 2013 saw the end of a year of adaptation 
to a model of improved coordination with the central 
government, via ICEX (the Institute for Foreign Commerce), 
with the establishment of three offices - London, Mexico 
City and Tokyo - in the headquarters of the Spanish Foreign 
Economic and Trade Offices. And we will continue to forge 
ahead in foreign network development and coordination, 
offering increasing on-site support to our businesses in 
progressively more countries and with greater public 
resource cost-effectiveness.

In 2013, with a view to the coming years, the Andalusian 
Regional Government's General Council made EXTENDA 
responsible for beginning preparation of the 5th 
Internationalisation Plan for the Andalusian Economy 
2014-2020. Rolled out in tandem with the European 
Community support framework, its main objective will be 
to increase the importance of exports in the Andalusian 
economy. To this end, the Andalusian export base must 
be expanded, with the incorporation of increasing numbers 
of businesses in internationalisation and the improvement 
of international positioning of those already active in this 
area.

To achieve these objectives during the new stage begun 

in 2013, EXTENDA's work will follow a twin-track approach: 
firstly, guiding entrepreneurs from their first steps in 
internationalisation, so that when their project matures, 
the global market will be their natural environment; 
secondly, boosting the knock-on effect that Andalusian 
businesses already successful in foreign markets have 
on the remaining sectors. We are focusing our services 
and plans on these two main strategies, and also 
reorienting incentives to businesses, to make them more 
flexible and more responsive to needs.

If we achieve this, Andalusia will continue along the growth 
trajectory in the international market which it has sustained 
during epochs both of growth and economic crisis, through 
the efforts of our businesses. These are the businesses 
whose merit we have had the satisfaction to recognise 
again in 2013 and to place as an example before 
Andalusian society, through the 11th Alas Awards 
(Andalusian Business Internationalisation Awards).

VANESSA BERNARD GONZÁLEZ
CEO
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EXTENDA - the Foreign Trade Promotion Agency of 
Andalusia - is a public company owned by Andalusia's 
Regional Government, in conjunction with the Andalusian 
Chambers of Commerce, and affiliated to the Department 
of Economy, Innovation, Science and Employment on the 
basis of Article 7.2 of Presidential Decree 3/2012 of 5 May 
on the Vice-presidency and restructuring of the 
Departments, Andalusia Regional Government Official 
Bulletin number 88 of 7 May 2012.

EXTENDA's mission is to promote the internationalisation 
of Andalusian businesses. To this end, its activities are 
defined within the guidelines that the Andalusian Regional 
Government has agreed  for this purpose with Andalusian 
Social and Economic Partners in the application of its 
social partnership policy and that are embodied in 
successive 4-Year Strategic Plans.

2013 was the fourth and final year of operation of the 4th 
Strategic Internationalisation Plan for the Andalusian 
Economy 2010-2013, which came into effect in 2010.

Under its statutes, EXTENDA's corporate purpose is to 
create, maintain and manage mechanisms geared towards 
the internationalisation of the Andalusian business network 
through the support of development of its trade structures 
for export and the promotion of foreign investment. As of 
June 2008 its remit includes attracting foreign investment.

Its corporate purpose was modified on 27 March 2009 to 
include the potential management and administration of 
all types of instruments geared towards supporting, 
promoting and stimulating the internationalisation of the 
Andalusian economy and its business network by virtue 
of the allocation of a regulation at the level of law or 
decree, or when this allocation is determined by an 
agreement to which the Andalusian Regional Government 
is party. Included in these instruments are the funds 
regulated by Article 6 (4) of the Andalusian Regional 
Government General Public Finance Law 5/1983 of 19 July.

EXTENDA's share capital is €301,467.67, consisting of 228 
shares, of which 200 (87.72%) belong to the Andalusian 
Regional Government via its Department of Assets, whilst 
the remaining 28 (12.28%) are shared between 12 of the 
14 Andalusian Official Chambers of Commerce, Industry 
and Navigation.

The chambers of commerce are represented in the Board 
of Directors by two members designated by the Andalusian 
Board of Chambers of Commerce.

Likewise, the various Departments of the Andalusian 
Regional Government which, through their jurisdictions, 
are more relevant to foreign promotion of businesses are 
also represented in the Board of Directors.

Finally, in a reciprocal arrangement to the involvement of 
the Autonomous Community in the ICEX Spanish Export 
and Investment Board of Directors, a representative of 
the latter is a member of the EXTENDA Board of Directors.

2.2 Shareholders and
Governing Bodies

2.1 Corporate purpose

2_ General Information
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At the end of 2013, the members of the Board of Directors were:

D. Gaspar Llanes Díaz-Salazar, Secretary General of Economy for the Department 
of Economy, Innovation, Science and Employment. President of EXTENDA and 
the Board of Directors.

Dª. Vanessa Bernad González, CEO of EXTENDA and Director General of the 
Andalucía Emprende Foundation of the Department of Economy, Innovation, 
Science and Employment.

D. Vicente Cecilio Fernández Guerrero, Secretary General of Innovation, Industry 
and Energy of the Department of Economy, Innovation, Science and 
Employment.

D. Antonio Valverde Ramos, Director General of the Andalusian Agency for 
Innovation and Development, IDEA, of the Department of Economy, Innovation, 
Science and Employment.

Dª. Patricia Eguilior Arranz, Director General of European Funds and Planning for 
the Department of Economy, Innovation, Science and Employment. 
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PRESIDENT

CEO

BOARD MEMBERS

SECRETARY (NON- MEMBER)

Dª. María del Carmen Cantero González, Director General of Trade of the 
Department of Tourism and Trade.

Dª. Ana María Romero Obrero, Director General of Quality, Agrifoodstuff 
Industries and Organic Production for the Department of Agriculture and Rural 
Development.

Dª. María Sol Calzado García, Secretary General of Foreign Investment of the 
Presidential Department.

Dª. María Elisa García Grande, Director General of Institutional Cooperation 
and Coordination of ICEX Spanish Export and Investment Services.

D. Antonio Ponce Fernández, President of the Andalusian Board of Chambers 
of Commerce, Industry and Navigation. 

D. Ignacio Pozuelo Meño, Director General of Self-Employment and Economic 
Planning for the Department of Economy, Innovation, Science and Employment.

Dª. Matilde Fuertes Fuster, legal and contracting adviser for EXTENDA, 
Secretary of the Board of Directors.
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Statement by the CEO on the Annual Report and the 
Management Report corresponding to the fiscal year 
2012. 

Preparation of the Annual Accounts, the Management 
Report, the Proposal for Distribution of Earnings 
corresponding to 2012. 

Preparation of the Annual Accounts of the 
Internationalisation Fund for 2012.

Reading and approval of the minutes of the 21 March 
2013 session.

Preparation of the Annual Accounts of the 
Internationalisation Fund for 2012.

Presentation of the Report on Achievement of 
Objectives in 2012. 

Agreement on the convening of the Ordinary and 
Extraordinary Shareholders' Meeting for 26 June 2013. 

The Board of Directors held 5 sessions during 2013:

27 March 2013, dealing with the following matters:

Reading and approval of the minutes of the 
previous session of 27 March 2013.

Appointments and removals within the Board of 
Directors. 

Presentation of the CEO's report.

Approval of the 2014 Annual Investment Plan.

Approval of the 2014 Annual Investment Plan of the 
Internationalisation Fund for the Andalusian. 

Specification of general objectives by Areas for the 
2013 fiscal year.

Call for Alas Awards 2013.

Closure agreement on the representative's office in 
Portugal.

25 June 2013, dealing with the following matters:

21 March 2013, dealing with the following matters:
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8 October 2013, dealing with the following matters:

     Reading and approval of the minutes of the 25 June 
     2013 session.

     Appointments and removals within the Board of   
     Directors.

     Reading and approval of the minutes of the session.

     Agreement on the convening of the Extraordinary            
     Shareholders' Meeting for 13 December 2013.

11 December 2013, dealing with the following matters:

     CEO's report on progress on the implementation of 
     planning and budgets for 2013.

     CEO's report on planning and budgets for 2014.
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2.3 Structure
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During 2013, EXTENDA's organisational structure was 
altered to incorporate Promotion, Foreign Network and 
Investment Attraction into a single division. The resulting 
structure was the following: 

CEO

Communications

and Resources Division  

Planning and 

Coordination Division  

Promotion and Foreign 

Network Division  

In line with this, at the end of the fiscal year corresponding 
to this Annual Report, EXTENDA's Board of Directors was 
composed of:

CEO
Dª. Vanessa Bernad González

DIRECTOR OF COMMUNICATIONS AND RESOURCES
Dª. Reyes Mahedero Castellano

DIRECTOR OF PLANNING AND COORDINATION
D. Pedro Cerezuela Sánchez

DIRECTOR OF PROMOTION AND FOREIGN NETWORK
Dª. María Lara Quinlan
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Figure 1: Structure of EXTENDA 2013
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Europe

Europe has 4 Business Promotion Offices located in 
Brussels, London, Moscow and Warsaw, and one 
Sub-office in Budapest.

America

North and South America have 6 Business Promotion 
Offices located in Mexico City, Miami, New York, Panama, 
Santiago de Chile and Sao Paolo, and 2 Sub-offices in 
Lima and Bogotá.

Foreign Network

03

At the end of 2013, the Foreign Network consisted of 14 
Business Promotion Offices and 5 Sub-offices distributed 
in the following manner:

12

Africa

Africa has one Business Promotion Office in Casablanca 
and one Sub-office in Algiers.

Asia

Asia has 3 Business Promotion Offices located in Dubai, 
Shanghai and Tokyo, and one Sub-office in New Delhi.
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Notable events3_

This section outlines those activities carried out by EXTENDA 
throughout 2013 which deserve special mention due to their 
significance or originality. 

January 2013

Through its Miami Promotional Office, EXTENDA distributed 
the second issue of the Real Estate Newsletter to more 
than 1,200 USA contacts. This bulletin informs North 
American investors of current opportunities in the 
Andalusian property sector.

February 2013

In February, Germany hosted two globally important events 
in the agri-foodstuffs sector: in Berlin, 37 Andalusian 
businesses promoted their products at Fruit Logistica, the 
most important fruit and vegetable growers' fair in the 
world; and in Nuremberg, 33 Andalusian businesses 
attended Biofach, the largest organic produce fair. In the 
Middle East, 18 agri-foodstuffs businesses promoted their 
foods and drinks at the Dubai Gulfood fair, geared towards 
trade professionals. In Seville, for the fourth consecutive 
year, 28 Andalusian businesses showed their products to 
purchasing managers for the Andorran chain Mercacenter, 
who selected partners for a promotional activity which 
took place in April.

Some twenty Andalusian businesses from the homeware 
and fashion sectors were involved in seminar on Trends 
for the 2013/2014 Autumn/Winter Season. These seminars 
were held as part of the cooperation agreement between 
EXTENDA and WGSN. Also in the area of consumer goods, 
a Flamenco Fashion Reverse Trade Mission took place, 
during which 5 Japanese importers held meetings with 
23 Andalusian businesses from the sector. 

In the construction sector, 32 Andalusian businesses were 
informed about Business Opportunities in Public 
Construction during a seminar in Seville.

 
At EXTENDA's head office in Seville, 28 Andalusian 
businesses from the environment sector participated in 
a seminar on Sharing Experiences in International Markets. 
The Extenda Plus Andalusian Architecture Web Portal was 
presented in Seville, within the framework of the conference 
Sharing Experiences and Presentation of Architectural 
Promotional Activities in 2013.

More than 200 target groups received the Andalusia 
Aerospace Newsletter with the latest news from the sector, 
distributed by Invest in Andalusia. 

In addition, a total of 91 Andalusian employers were 
introduced to South African Market Opportunities during 
technical conferences held in Seville, inaugurated by the 
Secretary General of Economy for the Andalusian Regional 
Government and President of EXTENDA, Gaspar Llanes.

A N N U A L
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February 2013: 
FruitLogistica, Bio Fach, Gulfood, Trends for the 2013/2014 Autumn/Winter Season & 
Business Opportunities in South Africa

STAND COMPANY EMAIL WEB ORGANIC PRODUCTS

5-160g ANDALUSION OLIVE JUICE  
(VERDE JAÉN)

joseluis@andalusion.es www.andalusion.es EXTRA VIRGIN OLIVE OIL.

5-160i ACEITES DE OLIVA EUROPA 
SUR (IMPERIO VERDE)

mmillan@imperioverde.es www.imperioverde.es EXTRA VIRGIN OLIVE OIL.

5-160l AECOVI JEREZ export2@aecovi-jerez.com www.aecovi-jerez.com SHERRY VINEGAR, BALSAMIC SAUCE, ARROPE.

5-160e ALMENDRAS FRANCISCO 
MORALES

exportalmonds@hotmail.com www.almendrasfmorales.com ALMONDS IN DIFFERENT PRESENTATIONS, EXTRA VIRGIN 
OLIVE OIL.

5-150d ALMENDRERA DEL SUR tecnico@almensur.com www.almensur.com ALMONDS IN DIFFERENT PRESENTATIONS.

5-160f ASOCIACIÓN CAAE caae.international@caae.es www.caae.es CERTIFICATION.

5-160k BELOYANA 
(FINCA DUERNAS)

comercial@fincaduernas.com www.fincaduernas.com EXTRA VIRGIN  OLIVE OIL.

5-150k BIONEST thomas@bionest.es www.bionest.es BERRIES, CITRICS.

5-150i CAMPOMAR NATURE info@campomarnature.com www.campomarnature.com OLIVES, EXTRA VIRGIN OLIVE OIL, VINEGARS, PICKLES, 
VEGETABLE PRESERVES, VINEGARS AND RED WINE.

5-150b CAVIAR DE RIOFRÍO estrella@caviarderiofrio.com www.caviarderiofrio.com CAVIAR, STURGEONS, CAVIAR DERIVATIVES.

5-160b CEPA BIOPRODUKTE cepa@cepa.es www.cepa.es OLIVES, OLIVES PULP, DRIED OLIVES, OLIVE POWDER.

5-150c CORTIJO DE SUERTE ALTA almazara@suertealta.es www.suertealta.es EXTRA VIRGIN OLIVE OIL.  

5-150f CULMAREX marketing@culmarex.com www.culmarex.com SEA BREAM, SEA BASS, FISH PRESERVES.

5-160a DE PRADO carmendeprado@deprado.eu www.deprado.eu EXTRA VIRGIN OLIVE OIL, OLIVES.

5-160j EL JARPIL pedrop@eljarpil.com www.eljarpil.com ESSENTIAL OILS, VEGETABLE OILS, ALOE VERA.

5-160c FLOR DE DOÑANA 
BIORGANIC

flordedonana@terra.es www.flordedonana.com STRAWBERRY, BLUEBERRIES, RASPBERRIES, RED WINE.

5-160d HORTÍCOLA SIERRA josemiguel@horticolasierra.com www.horticolasierra.com GREEN ASPARAGUS, ONION, GARLIC.

5-150h LQA THINKING ORGANIC jose@lqaorganic.com www.lqaorganic.com AUBERGINE, COURGETTE, TOMATOES, APPLE CUSTARD.

5-150a LUQUE OLIVE OIL-ALCUBILLA rafael@alcubilla2000.com www.alcubilla2000.com EXTRA VIRGIN OLIVE OIL, VIRGIN SUNFLOWERSEED OIL, 
GAZPACHO, SHERRY VINEGAR, PX SWEET WINE VINEGAR.

5-150e NUÑEZ DE PRADO ORGANIC 
FARMING

nunezdeprado@hotmail.com EXTRA VIRGIN OLIVE OIL .

5-150l OLIVAR DE SEGURA pilar@olivardesegura.es www.olivardesegura.es EXTRA VIRGIN OLIVE OIL.

5-150j OLIVARERA 
LOS PEDROCHES

export@olipe.com www.olipe.com EXTRA VIRGIN OLIVE OIL.

5-160h PESASUR orlatrade@orlatrade.com; 
raul@pesasur.com

www.pesasur.com TUNA FILETS, MACKEREL FILETS, SALMON FILETS,
SARDINES IN EXTRA VIRGIN OLIVE OIL.

5-150g SOLER- ROMERO export@soler-romero.com www.soler-romero.com EXTRA VIRGIN OLIVE OIL, BALSAMIC VINEGAR, DRIED 
TOMATO IN OLIVE OIL.

5-150m VEGAVERDE info@vegaverde.es www.vegaverde.es ORANGE, LEMON, TANGERINE, MANGO, AVOCADO.

STAND COMPANY WEB E-MAIL PRODUCTS

B-01G AGROPONIENTE NATURAL 
PRODUCE

www.agroponiente.es info@agroponiente.es Pepper, cucumber, courgette, aubergine, 
tomato.

A-02K ANPASOL www.anpasol.com info@anpasol.com Potatoes.

B-01C CAMPORICO EXPORT S.L. www.camporico.es juancarloscamporico@yahoo.es Roasted peppers, escalivada, carrots, 
artichokes. Fresh convenience produce.

B-01K CENTRO SUR S.COOP.AND. 
(CESURCA)

www.centro-sur.es info@centro-sur.es Green asparagus, artichoke, pumpkin.

A-02K CÍTRICOS ANDALUCES SAT 
3719

www.citransat.com patriciamari@citransat.com Oranges, apricot, nectarine, tangerines.

A-02K COCKATOO FRUITS S.L. www.cockatoo.es cockatoo@cockatoo.es Apricot, yellow peach, white peach, yellow 
nectarine, white nectarine.

B-01J COOP. AGRIC. SAN 
FRANCISCO SCA

www.cosafra.com cosafra@cosafra.com Green asparagus.

A-02K DISTRISUR AGRÍCOLA S.L. distrisur@distrisur.net Potatoes.

B-01B ESPÁRRAGO DE GRANADA 
SCA

juansanchez@esparragodegranada.es Green asparagus.

A-02L ROYAL SAT Nº 8697 www.royal.es fcr@royal.es Stone fruit, berries.

A-02G FRESHUELVA www.freshuelva.es freshuelva.tecnico@fepex.es Strawberry, raspberry, blueberry, 
blackberry.

B-01I FULGENCIO SPA www.fsagro.com javier@fsagro.com Cucumber, cherry tomato, beans.

A-02E FUNDACIÓN BAHÍA 
ALMERIPORT

www.almeriport.com almeriport@almeriport.com Port infraestructure.

A-02H GRUFESA SAT www.grufesa.com egils@grufesa.com Strawberry.

B-01A LOS GALLOMBARES SCA www.losgallombares.es esp@losgallombares.es Green asparagus.

B-01H NATURE CHOICE SAT www.naturechoice-sat.com info@naturechoice-sat.com Cucumber, pepper, tomato.

A-02F ONUBAFRUIT www.onubafruit.com cesteve@onubafruit.com Strawberry, raspberry, blueberry, 
blackberry.

A-02 PRIMORFRUIT SA www.primorfruit.com group@primorfruit.com Citrus, stone fruit, asparagus.

B-01 PROCAM SCA www.procamsca.com direccion@procamsca.com Tomato, cucumber, avocado, custard apple.

A-02B PORT OF ALGECIRAS BAY www.apba.com ffernandez@apba.es Port infraestructure.

A-02D PORT OF HUELVA www.puertohuelva.com comercial@puertohuelva.com Port infraestructure.

A-02C PORT OF SEVILLE www.apsevilla.com aesparza@apsevilla.com Port infraestructure.

A-02A SAT HORTIFRUT 
H0030-EUROBERRY

www.euroberry.com phayler@sathortifrut.es Strawberry, raspberry, blueberry, 
blackberry.

A-02J SAT PLUS BERRIES www.plusberries.com administracion@plusberries.com Blackberry, raspberry.

A-02I SUREXPORT COMPAÑÍA 
AGRARIA S.L

www.surexport.es juanvalls@surexport.es Strawberry,raspberry, blueberry, 
blackberry.

B-01E UNICA GROUP www.unicagroup.es info@unicagroup.es Fruits and vegetables.

B-01F VEGACAÑADA www.vegac.com info@vegac.com Tomato, watermelon, melon.

B-01D VICASOL SCA www.vicasol.com jmanuel@vicasol.com Tomato, cucumber, pepper, aubergine.

STAND COMPANY CONTACT MAIL WEB PRODUCTS

R-P42 ELIZONDO Antonio J. Rodríguez info@elizondo-olive.com www.elizondo-olive.com Gourmet Extra Virgin Olive Oil

R-P48 AGROALIMENTARIA MUSA Rafael Guadix exportacion@agromusa.es www.agromusa.es Olive oil, mayonnaises and food dressings, 
O.D. Montilla Moriles and vinegars.

R-P38 AIRES DE JAÉN, S.L. Yazmín Vázquez export@airesdejaen.com www.airesdejaen.com Extra virgin olive oil, pure olive oil, pomace olive 
oil.

R-Q43 SOLFRIO Isabel Martín Riado clientes@solfrio.net www.solfrio.net Andalusian gazpacho.

R-Q41 IBERANDALUS Alvaro Sarrasin export@iberandalus.com www.iberandalus.com Table olives, olive oil.

R-Q31 AVOMIX Luis Bravo avomix@avomix.com www.avomix.com Avocado pulp, guacamole, avocado slices, dices 
and halves.

R-P44 LA ABUELA CARMEN Mª Carmen Vaquero info@laabuelacarmen.com www.laabuelacarmen.com Garlic bulbs, garlic cloves in olive oil and herbs, 
garlic cloves in olive oil and paprika, seasoned 
garlic, fried garlic, peeled and minced garlic.

R-Q45 CONSORCIO EXPORTADOR 
ANDALUZ S.L.

Cristina Murube exportalmonds@hotmail.com Almonds, pralins, nut pastes.

R-Q35 FDS - COMENSAL Cristina Asenjo cristina@foodsanddrinksfromspain
.com

www.foodsanddrinksfromspain
.com

Nuts, marmalades and caramelized products, 
olive oil, vinegar and sea salt.

R-Q33 TURMOS SALADITOS 
HERMABAR SL

Marianela Barrera nelabarrera@saladitos.com www.saladitos.com Lupines beans.

R-Q47 I.A. MARCIENSE, S.A. Joaquín Ponce iamar@marciense.es www.marciense.es Green olives: plain, pitted, sliced and stuffed (with 
anchovy, pepper and almond); black olives: plain, 
pitted and sliced.

R-P36 INDUSTRIAS 
ESPADAFOR

Germán Pérez export@espadafor.es www.espadafor.es Sparkling juice drink, non alcoholic drink, syrups.

R-Q37 OLEICOLA ÁLVAREZ S.L. Inmaculada Álvarez international@alvaoliva.com www.alvaoliva.com Extra olive oil.

R-Q39 RIVES José Antonio Martinez-
Caballero Govantes

jose.antonio@rives.es www.rives.es Concentrated juices for mixing.

R-P32 SALYSOL José María Romero export@salysol.com www.salysol.com Canned pistachios, canned salted peanuts,
canned nut cocktail, canned cashews.

R-P34 BETIS OLIVE OIL (TORRES 
Y RIBELLES, S.A)

Claire Devanne cdevanne@torresyribelles.com www.torresyribelles.com Extra Virgin olive oil, olive oil, olive-pomace oil, 
sunflower oil and vinegars.

R-P46 TOSTADEROS SOL DE 
ALBA

Christopher Weyburn export@soldealba.com www.soldealba.com Cryspy corn nuts, sunflowers seed snacks, 
nut mixed.

R-P40 TRISELECTA NATURAL 
SAFFRON

Juan Antonio de la Coba comercial@triselecta.com www.triselecta.com Saffron filaments, saffron powder, smoked 
paprika and paella seasoning.

moving forward with Europe
Andalusia

Business Opportunities in South AfricaBio Fach 

Trends for the 2013/2014 Autumn/Winter Season Flamenco Fashion Reverse Trade Mission
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March 2013

Andalusia was represented by nine agri-foodstuffs 
businesses at the 38th Foodex international fair in Tokyo, 
Japan. Four Andalusian businesses from the drinks and 
agri-foodstuffs sector participated in a Trade Mission in 
Budapest (Hungary) and had 46 meetings with food 
importers, distributors and retail chains. Also, the German 
market hosted the Prowein fair in Düsseldorf, Europe's 
largest wine market, which was attended by four Andalusian 
wine producers.

In Seville, seven Andalusian businesses attended seminars 
on Business Opportunities in Franchise Projects in Brazil. 
The aim was to provide information on opportunities in the 
Brazilian market and its access requirements, as well as 
promoting the sharing of experiences amongst businesses.

A total of nine Andalusian businesses from the civil 
engineering and public construction sector attended a 
workshop in Seville on Public-private Infrastructure 
Financing, which informed them about the various 
mechanisms for seeking financing for foreign projects.

Also in Seville, the technical conference on Corporate 
Cooperation for Internationalisation was held, involving 33 

service sector companies, who were offered support with 
practical recommendations for setting up export groups.

Invest in Andalucía-Spain attended Heli Expo in Las Vegas 
(USA), the world's leading important helicopter sector trade 
fair, with the aim of making contact with international 
aeronautics businesses with expansion projects in Spain. 
The news bulletin Andalusia’s Renewable Energies 
Newsletter was launched, which includes the latest news 
from the sector and is distributed to more than 400 
specialist contacts throughout the world. Invest in 
Andalucía-Spain in Moscow attended the 3rd New 
Electronics show, the main electronic modules and 
components trade fair in Russia.

Within the multi-sector sphere, Seville was host to technical 
conferences on Business Opportunities in Croatia, which 
were attended by the Secretary General of Economy and 
President of EXTENDA, Gaspar Llanes. These seminars 
were mainly focused on the agriculture and construction 
sectors, and were attended by 38 businesses. Also, 30 
Andalusian businesses attended seminars on Key Elements 
in Becoming a United Nations Supplier, which due to their 
positive impact will be held for a second time in April. 

Finally, 11 businesses attended the technical conference 
Opportunities in Public Procurement in the Czech Republic 
and Slovakia, which involved the cooperation of KPMG 
and Deloitte.
 
The Extenda Chair of Internationalisation of the University 
of Cadiz (UCA) presented The #ActitudInternacionalUCA 
Week, in which various events took place, involving more 
than 50 experts in foreign trade. The aim was to foster the 
international interest of undergraduates.

A N N U A L
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March 2013: 
Foodex, Prowein & Business Opportunities in Croatia

Foodex Business Opportunities in South Africa
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April 2013

Over 40 Andalusian businesses from the agri-foodstuffs 
sector were involved in Flavours of the South, a point of sale 
promotion that for its fourth consecutive year took place in 
various centres of the Andorran supermarket chain 
Mercacenter. Three Andalusian businesses from the same 
sector attended a Trade Mission to Mexico City to make 
contact with Mexican importers, while six firms travelled to 
China, as part of a Business Forum in Shanghai and Beijing 
to promote the visibility of Andalusian brands in the Chinese 
market. In the USA, over 165 products from 41 Andalusian 
businesses were available throughout one month as part 
of an online point of sale promotion titled The Flavors of 
Andalucía and carried out by the company 
www.latienda.com. Meanwhile, 9 Andalusian wine 
producers attended the Big Fortified Tasting fair in London 
(UK), the most important global trade fair exclusively for 
fortified wines, naturally sweet wines and fortified liqueurs. 

Andalusia-Morocco Transnational Business Forum for the Construction-related Engineering and Architecture Sector.

18
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CONSEJERA DELEGADA

In the Spanish language teaching sector, 29 Andalusian 
companies attended an International Forum in Seville and 
Malaga, where they set out their educational provision for 
language agencies from seven countries. In addition, 19 
Andalusian language schools attended a seminar on 
Business Opportunities for Spanish Language Teaching 
in Russia. In the fashion sector, five bridal fashion firms 
participated in the Andalusian Bridal Fashion Trade Mission 
in the United Arab Emirates in Dubai during the international 
fair for the bridal fashion sector, while a further eight 
companies from the same sector attended the first session 
of Personalised International Guidance. In total, this action 
included three sessions between April and June at 
EXTENDA's head office in Seville.
 
In conjunction with Andalucía BioRegión and Bioandalucía, 
EXTENDA organised the Key Elements of the Biotechnology 
Sector in the USA Market seminar in Granada, involving 15 
Andalusian biotechnology companies. In Seville, a seminar 
on Internationalisation of the Rail Sector was held, with the 
involvement of 23 Andalusian firms. A Construction Sector 
Trade Mission to Algeria took place, in which six Andalusian 
businesses held 60 meetings with Algerian importers, 
construction companies and architects. In the aerospace 

sector, the Airtec trade fair was presented in Seville, with 
25 companies in attendance.  This trade fair is held in 
Frankfurt and is focused on the aerospace supply chain. 

In the agricultural auxiliary industry sector, a delegation 
of eight Andalusian companies took part in the 8th 
International Agricultural Fair in Morocco (SIAM). In Cadiz, 
13 Andalusian companies attended seminars on 
Opportunities in the Naval and Defence Sector in the 
Canadian Market.

In the service sector sphere, the Andalusian Agency for 
Innovation and Development - IDEA - and EXTENDA 
gathered together 60 Moroccan and Andalusian architects 
and employers from the construction sector at the 
Andalusia-Morocco Transnational Business Forum for the 
Construction-related Engineering and Architecture Sector. 

A total of 44 Andalusian firms attended seminars on 
Business Opportunities in the Environment, Renewable 
Energy and Energy Efficiency Sectors in Chile. Also in 
Seville, 14 Andalusian businesses from the environment 
and renewable energy sectors were informed about 
Business Opportunities in Mexico and Peru. The seminar 
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on Invitations to Tender in Morocco offered 84 Andalusian 
companies the opportunity to receive general guidance 
about possible trade relations in the tendering sector in 
Morocco. 

The China Wind Energy Exhibition is the main wind energy 
fair in Shanghai, China. Invest in Andalucía held meetings 
with eight companies to set out the public support 
mechanisms for investors. In Chicago (USA), the Bio 
International Convention took place, the most important 
international event in the biotechnology industry, where 
Invest in Andalucía met with 36 interested companies. At 
the New York trade fair Supply Side Marketplace East 
there were meetings with 23 businesses from the nutrition 
and diet sectors. There was also a trip to Moscow for the 
25th Sviaz Expocomm trade fair, an event which gathers 
together the leading operators in the Russian ICT sector 
and subsectors.

A total of 20 Andalusian businesses from various sectors 
attended the 2nd technical conference on Key Elements 
in Becoming a United Nations Supplier. 

  

International Agricultural Fair in Morocco

Flavours of the South, Andorra
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May 2013

During May, five Andalusian businesses attended Hofex, 
China's most important professional food and agriculture 
event. In the American market, seven Andalusian businesses 
were involved in a Direct Trade Mission to the USA and 
Canada (Seattle, Vancouver and Toronto), and in Seville, 
the technical conference Key Elements for Access to the 
North American Food and Agriculture Market involved the 
participation of 37 Andalusian businesses. EXTENDA and 
Landaluz held a seminar focused on Trends in International 
Retail, attended by 24 firms.

The Environment, Renewable Energy and Energy Efficiency 
Trade Mission was held in Mexico, which brought three 
Andalusian businesses together with Mexican firms, 
established Spanish companies, and the Federal Electricity 
Commission.

Within the framework of the Reverse Trade Mission for the 
Homeware Sector, 98 bilateral meetings between 30 
Andalusian businesses and seven international buyers took 
place to raise awareness of Andalusian trade opportunities.  
International operators from Morocco, Mexico, Panama, 
United Arab Emirates and Russia were invited: markets 
which offer businesses opportunities for Andalusian 

companies in this sector. The 2nd Canal Contract 
Workshop was held, dedicated to interior design projects 
and services for international markets, involving six 
Andalusian businesses. In the audiovisual sector, 33 
companies participated in an online seminar on Business 
Opportunities for the Audiovisual Sector in the USA.

In the construction materials, equipment and machinery 
sector, five Andalusian companies explored the 
opportunities offered by the Arabic market at the 10th 
Project Qatar fair. Meanwhile, 24 companies were involved 
in the 7th International Agricultural Auxiliary Industry 
Conference which took place in Almería. In Macael, the 
4th International Natural Stone Conference was held, 
involving international agents from various countries. A 
Business Forum took place in Seville and Cadiz with 
representatives of the Chinese State corporation The 
Aviation Industry Corporation of China. In the ICT sector, 
46 companies received guidance and information at the 
Seville seminar imparted by Gartner, the world's foremost 
IT research and advisory firm. At the end of May, the World 
Conference of A400M Suppliers gathered together 120 
Spanish and foreign companies, all of them Airbus Military 
suppliers producing the A400M.

Reverse Trade Mission for the Homeware Sector
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A total of 61 Andalusian renewable energy, environment 
and architecture firms were informed about Business 
Opportunities in Panama at a seminar organised by 
EXTENDA. The seminars for environment and renewable 
energy firms took place at the EXTENDA head office in 
Seville, while the seminar for architecture firms was held 
at the Foundation for Architecture Research and 
Dissemination in Seville. Also, in the service macro sector, 
9 Andalusian businesses attended the Seville workshop 
Key Elements in the Mexican Civil Engineering and Public 
Construction Sector: Invitations to Tender, aimed at informing 
Andalusian businesses about the Mexican market and its 
business opportunities for public construction sector 
companies (construction companies, engineers, etc.). Over 
100 Andalusian firms were informed about Developing 
Business for Service Companies: market presence and 
project management in Latin America. The session was 
inaugurated by Gaspar Llanes, Secretary General of 
Economy of the Andalusian Regional Government and 
President of EXTENDA, together with Guillermo Fernández, 
Director of the Development Bank of Latin America (CAF) 
for Europe.

Invest in Andalucía representatives attended a Chinese 
Sales and Marketing Workshop organised by the German 

Chamber of Commerce in Shanghai for obtaining 
information on the motivation of Chinese investors' foreign 
investments.  In Tokyo, the 3rd Smart Community Japan 
fair was held, related to sustainable development, at which 
Invest in Andalucía representatives held four meetings. 
Also in Tokyo, the Spain Forum was held, a training seminar 
which included the presentation of the report 'Spain: a 
land of opportunities'.

A total of 24 Andalusian businesses with interests in the 
Asian market attended a seminar in Seville on Legal 
Vehicles for Chinese Investment. Also in Seville was the 
seminar on Key Elements for Purchasing Raw Materials 
and Intermediate Goods in China, involving 23 industry, 
technology and service sector companies. The University 
of Cordoba's Official Master's Degree in Foreign Trade 
and Business Internationalisation, imparted by the Extenda 
Chair of Internationalisation, was finalised. In Seville, 
EXTENDA informed a delegation of 15 Peruvian companies 
and public bodies about Business and Investment 
Opportunities in Andalusia.

Project Qatar

The Aviation Industry Corporation of China
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The 1st World Conference of A400M Suppliers at the Aerospace Technology Park of 
Andalusia (Aerópolis) in Seville attracted a total of 272 professionals from 127 aeronautic 
sector firms from nine countries.
 
This conference was a business opportunity for the 61 Andalusian firms registered, who 
participated in over 150 previously arranged meetings (B2B) with 66 A400M supplier 
companies from nine countries (Germany, Belgium, France, UK, Romania, Russia and 
South Africa). This was the major forum for first-hand information on the situation of the 
A440M project and the challenges of the Spanish aeronautical industry. Participants 
included the Regional Minister for Economy, Innovation, Science and Employment as 
well as the Chief Operating Officer and the Engineering and Technology Manager of 
Airbus Military.

During the conference, debate and discussion sessions were held between the registered 
attendees and a select group of industry speakers. During the first round table, some 
of the most senior representatives of Airbus Defense & Space and the Andalusian Hélice 
cluster discussed the 'Present and Future of the A440M Programme', considering the 
role of Andalusian auxiliary industry in the project. The second round table centred on 
'Aeronautical Equipment and Systems in Spain. Challenges and Opportunities' and 
involved Airbus Defence & Space, Indra and CESA. 

The event's organisation fell under the umbrella of the Invest in Andalucía programme, 
developed by EXTENDA and IDEA, with financial support from the European Regional 
Development Fund, via the 2007-2013 ERDF operational programme for Andalusia.

1st World Conference of 
A400M Suppliers 



June 2013

24

13 Andalusian food and agriculture businesses submitted 
their trade references at a Point of Sale Promotion City 
Shop in Shanghai (China), the largest chain store in 
Shanghai, with the greatest variety of foods and the latest 
products and global trends. Meanwhile, the 4th Jamón 
Ibérico Carving Contest in Japan was held, a biennial event 
aiming to raise awareness of the origin, processing and 
carving of Spanish ham.
 
During a Construction Sector Trade Mission to Columbia, 
five Andalusian businesses from the sector carried out 45 
meetings with construction companies, architects and 
importers from Bogotá. Its objective was raising awareness 
of Andalusian supply as well as identifying current 
Colombian demand, establishing trade relations with local 
operators and identifying new business opportunities. In 
Algiers, there was an Agricultural Auxiliary Industry Sector 
Trade Mission where five Andalusian businesses met with 
importers, wholesalers, distributors and farms with 
purchasing power. More than 50 meetings were held.

At the Chinese Architecture Reverse Trade Mission 
EXTENDA promoted a meeting between seven Chinese 
businesses from five of the largest cities in China and 13 
Andalusian architectural studios from Cordoba, Huelva, 
Malaga and Seville. 

STAND COMPANY WEB E-MAIL PRODUCTS

B-01G AGROPONIENTE NATURAL 
PRODUCE

www.agroponiente.es info@agroponiente.es Pepper, cucumber, courgette, aubergine, 
tomato.

A-02K ANPASOL www.anpasol.com info@anpasol.com Potatoes.

B-01C CAMPORICO EXPORT S.L. www.camporico.es juancarloscamporico@yahoo.es Roasted peppers, escalivada, carrots, 
artichokes. Fresh convenience produce.

B-01K CENTRO SUR S.COOP.AND. 
(CESURCA)

www.centro-sur.es info@centro-sur.es Green asparagus, artichoke, pumpkin.

A-02K CÍTRICOS ANDALUCES SAT 
3719

www.citransat.com patriciamari@citransat.com Oranges, apricot, nectarine, tangerines.

A-02K COCKATOO FRUITS S.L. www.cockatoo.es cockatoo@cockatoo.es Apricot, yellow peach, white peach, yellow 
nectarine, white nectarine.

B-01J COOP. AGRIC. SAN 
FRANCISCO SCA

www.cosafra.com cosafra@cosafra.com Green asparagus.

A-02K DISTRISUR AGRÍCOLA S.L. distrisur@distrisur.net Potatoes.

B-01B ESPÁRRAGO DE GRANADA 
SCA

juansanchez@esparragodegranada.es Green asparagus.

A-02L ROYAL SAT Nº 8697 www.royal.es fcr@royal.es Stone fruit, berries.

A-02G FRESHUELVA www.freshuelva.es freshuelva.tecnico@fepex.es Strawberry, raspberry, blueberry, 
blackberry.

B-01I FULGENCIO SPA www.fsagro.com javier@fsagro.com Cucumber, cherry tomato, beans.

A-02E FUNDACIÓN BAHÍA 
ALMERIPORT

www.almeriport.com almeriport@almeriport.com Port infraestructure.

A-02H GRUFESA SAT www.grufesa.com egils@grufesa.com Strawberry.

B-01A LOS GALLOMBARES SCA www.losgallombares.es esp@losgallombares.es Green asparagus.

B-01H NATURE CHOICE SAT www.naturechoice-sat.com info@naturechoice-sat.com Cucumber, pepper, tomato.

A-02F ONUBAFRUIT www.onubafruit.com cesteve@onubafruit.com Strawberry, raspberry, blueberry, 
blackberry.

A-02 PRIMORFRUIT SA www.primorfruit.com group@primorfruit.com Citrus, stone fruit, asparagus.

B-01 PROCAM SCA www.procamsca.com direccion@procamsca.com Tomato, cucumber, avocado, custard apple.

A-02B PORT OF ALGECIRAS BAY www.apba.com ffernandez@apba.es Port infraestructure.

A-02D PORT OF HUELVA www.puertohuelva.com comercial@puertohuelva.com Port infraestructure.

A-02C PORT OF SEVILLE www.apsevilla.com aesparza@apsevilla.com Port infraestructure.

A-02A SAT HORTIFRUT 
H0030-EUROBERRY

www.euroberry.com phayler@sathortifrut.es Strawberry, raspberry, blueberry, 
blackberry.

A-02J SAT PLUS BERRIES www.plusberries.com administracion@plusberries.com Blackberry, raspberry.

A-02I SUREXPORT COMPAÑÍA 
AGRARIA S.L

www.surexport.es juanvalls@surexport.es Strawberry,raspberry, blueberry, 
blackberry.

B-01E UNICA GROUP www.unicagroup.es info@unicagroup.es Fruits and vegetables.

B-01F VEGACAÑADA www.vegac.com info@vegac.com Tomato, watermelon, melon.

B-01D VICASOL SCA www.vicasol.com jmanuel@vicasol.com Tomato, cucumber, pepper, aubergine.

STAND COMPANY CONTACT MAIL WEB PRODUCTS

R-P42 ELIZONDO Antonio J. Rodríguez info@elizondo-olive.com www.elizondo-olive.com Gourmet Extra Virgin Olive Oil

R-P48 AGROALIMENTARIA MUSA Rafael Guadix exportacion@agromusa.es www.agromusa.es Olive oil, mayonnaises and food dressings, 
O.D. Montilla Moriles and vinegars.

R-P38 AIRES DE JAÉN, S.L. Yazmín Vázquez export@airesdejaen.com www.airesdejaen.com Extra virgin olive oil, pure olive oil, pomace olive 
oil.

R-Q43 SOLFRIO Isabel Martín Riado clientes@solfrio.net www.solfrio.net Andalusian gazpacho.

R-Q41 IBERANDALUS Alvaro Sarrasin export@iberandalus.com www.iberandalus.com Table olives, olive oil.

R-Q31 AVOMIX Luis Bravo avomix@avomix.com www.avomix.com Avocado pulp, guacamole, avocado slices, dices 
and halves.

R-P44 LA ABUELA CARMEN Mª Carmen Vaquero info@laabuelacarmen.com www.laabuelacarmen.com Garlic bulbs, garlic cloves in olive oil and herbs, 
garlic cloves in olive oil and paprika, seasoned 
garlic, fried garlic, peeled and minced garlic.

R-Q45 CONSORCIO EXPORTADOR 
ANDALUZ S.L.

Cristina Murube exportalmonds@hotmail.com Almonds, pralins, nut pastes.

R-Q35 FDS - COMENSAL Cristina Asenjo cristina@foodsanddrinksfromspain
.com

www.foodsanddrinksfromspain
.com

Nuts, marmalades and caramelized products, 
olive oil, vinegar and sea salt.

R-Q33 TURMOS SALADITOS 
HERMABAR SL

Marianela Barrera nelabarrera@saladitos.com www.saladitos.com Lupines beans.

R-Q47 I.A. MARCIENSE, S.A. Joaquín Ponce iamar@marciense.es www.marciense.es Green olives: plain, pitted, sliced and stuffed (with 
anchovy, pepper and almond); black olives: plain, 
pitted and sliced.

R-P36 INDUSTRIAS 
ESPADAFOR

Germán Pérez export@espadafor.es www.espadafor.es Sparkling juice drink, non alcoholic drink, syrups.

R-Q37 OLEICOLA ÁLVAREZ S.L. Inmaculada Álvarez international@alvaoliva.com www.alvaoliva.com Extra olive oil.

R-Q39 RIVES José Antonio Martinez-
Caballero Govantes

jose.antonio@rives.es www.rives.es Concentrated juices for mixing.

R-P32 SALYSOL José María Romero export@salysol.com www.salysol.com Canned pistachios, canned salted peanuts,
canned nut cocktail, canned cashews.

R-P34 BETIS OLIVE OIL (TORRES 
Y RIBELLES, S.A)

Claire Devanne cdevanne@torresyribelles.com www.torresyribelles.com Extra Virgin olive oil, olive oil, olive-pomace oil, 
sunflower oil and vinegars.

R-P46 TOSTADEROS SOL DE 
ALBA

Christopher Weyburn export@soldealba.com www.soldealba.com Cryspy corn nuts, sunflowers seed snacks, 
nut mixed.

R-P40 TRISELECTA NATURAL 
SAFFRON

Juan Antonio de la Coba comercial@triselecta.com www.triselecta.com Saffron filaments, saffron powder, smoked 
paprika and paella seasoning.

moving forward with Europe
Andalusia

Winner of the 4th Jamón Ibérico Carving Contest in Japan

Point of Sale Promotion City Shop in Shanghai (China)
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EXTENDA attended Le Bourget Paris (France), the 
International Forum for Aeronautics and Space, together 
with 9 Andalusian companies, who established over 200 
businesses contacts. Likewise, during the event, EXTENDA 
and Abe-BCI signed the contract for the 2nd 'Aerospace 
and Defense Meetings Sevilla 2014', the Spanish aerospace 
sector's most important business event.

The Invest in Andalucía team in New York visited Cloud 
Expo, a major event offering technical and strategy sessions, 
with an exhibition area showing the latest trends in Cloud 
Computing and Big Data. The Seville Invest in 
Andalucía-Spain IDEA team and the Miami director visited 
the Hispanic headquarters of the North American company 
Nopetro, constructors of compressed natural gas 
infrastructures. 

EXTENDA and Bankinter both presented their support 
mechanisms for stimulating the internationalisation of 
Andalusian businesses to around a hundred companies. 
These events were followed up by similar events in Malaga, 
Cordoba, Huelva and Granada.

Le Bourget Paris (France) Extenda - Bankinter Meeting
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Two agri-foodstuffs trade missions took place in July: a 
Fruit and Vegetable Growers Trade Mission to London (UK) 
with five businesses and a Food and Agriculture Trade 
Mission to New Delhi and Mumbai (India), with eight 
Andalusian businesses. The aim of both actions was to 
make contact with the main importers and distributors.

The involvement of five Andalusian firms was supported at 
the Bijorhca fair in Paris (France), one of the global fashion 
accessory sector's leading events, where the latest trends 
in silver and costume jewellery are shown.

A total of 755 Andalusian businesses participated for a 
second consecutive year in the Internationalisation 
Seminars organised by EXTENDA in the 28 Business 
Development Support Centres located throughout 
Andalusia. The aim of these seminars was to advise 
interested entrepreneurs and employers on the 
possibilities of engaging in foreign trade and on support 
offered by the Department for international 
entrepreneurship.
 
15 Andalusian businesses were involved in the technical 
conference Public Procurement in European Institutions, 
which provided information on public procurement 

procedures in the European Commission for meeting the 
institution's goods and services needs. 

Also, a Direct Trade Mission to Chile was set up, to enable 
three Andalusian businesses from the environment, 
renewable energy and energy efficiency sector to find out 
first-hand about business opportunities through contact 
with the country's companies and institutions.

The aeronautic sector is of prime importance for 
investment attraction in the Miami office of Invest in 
Andalucía-Spain. The subsectors worked on within 
aeronautics are security and defence, UAVs, helicopters, 
regional and corporate aviation, and MRO, with a 
programme of direct actions including involvement in 
trade fairs, forums, seminars and trade missions. Using 
contacts acquired from all interested parties, emails were 
sent outlining Andalusian capacities in the helicopter 
subsector to a total of 25 companies. 

Meanwhile, 62 Andalusian businesses attended the 
Business Opportunities in Ecuador technical conferences 
in Seville, where they could explore the new opportunities 
that Latin American growth offers Andalusian companies.

Bijorhca
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Invest in Andalucía-Spain representatives participated in 
the aeronautic sector's AUVSI’S Unmanned Systems trade 
fair in Washington (USA), the leading global forum for the 
market and industry of unmanned and robotic systems.  
The Invest in Andalucía-Spain Miami team visited the FIME 
International Medical Exhibition, the main trade fair for the 
medical and laboratory equipment sector, involving 
companies from the USA, South America, Japan, China, 
much of South-east Asia and some from Europe. 

September 2013

Eight Andalusian businesses attended the 29th Fine Food 
Australia trade fair, the country's most important food and 
drink products trade fair. In Seville, the 4th biennial 
Andalucía Sabor exhibition was an international and 
national showcase for Andalusian foodstuffs, to which 
EXTENDA sent over 40 agents from various countries. In 
the fruit and vegetable growers sector, four Andalusian 
businesses attended a Business Forum in Warsaw (Poland) 

to explore the Polish market. In the USA, a dozen companies 
attended the promotion carried out by Straub’s gourmet 
supermarket chain in Missouri.

A total of nine Andalusian jewellery companies attended 
the international Hong Kong Jewellery and Gem Fair in 
China, a biennial event showing the latest developments 
in jewellery, both in raw materials and finished products.
 
Two Andalusian companies were involved in the DSEi trade 
show in London (UK), a biennial international event for 
defence, security and equipment. Andalusian representation 
included the involvement of the Hélice aerospace cluster. 
The show offered the companies opportunities to share 
ideas, discuss the evolution of the sector and do business.

The renewable energy sector held a Business Forum in 
Brazil involving five Andalusian and 27 Brazilian companies 
from the sector. There were information sessions and 
individual meetings with potential partners/clients and 
institutions and organisations from the country.

During September, the 3rd edition of the ICT, Biotechnology 
and Renewable Energy sectors Newsletter was published.

There were also two technical conferences in Seville: 
Business Opportunities and Market Presence in Morocco 
and Algeria, in which 154 professionals from Andalusian 
businesses were involved and Business Opportunities in 
Brazil, attended by 35 companies. 

Andalucía Sabor
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September 2013: 
Fine Food Australia, Andalucía Sabor, Point of Sale Promotion at gourmet 
Straub´s, Hong Kong Jewellery & Gem Fair and DSEi

Reverse Mission Andalucía Sabor

Point of Sale Promotion at Gourmet Straub´s (Missouri)
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A total of 45 Andalusian food and agriculture 
businesses attended the Anuga trade fair in 
Cologne (Germany), one of the most important 
international trade-only agri-foodstuffs sector 
shows. Meanwhile, Seville and Almería hosted a 
Fruit and Vegetable Growers Business Forum involving 
21 local companies and the leading importers and 
distributors from the United States, United Arab 
Emirates and Qatar. 

Seville hosted the 1st Contract Andalucía International 
Forum, involving 58 Andalusian businesses from the 
homeware, construction materials, architecture and 
hospitality sectors. These companies presented 
their products and services to agents and opinion 
leaders from Ecuador, Panama, Mexico City, Costa 
Rica, Dominican Republic and Caribbean Islands. In 
the fashion sector, 28 firms presented their designs 
to a dozen international agents at a Business Forum 
for Party and Bridal Fashion in Seville. Also in the 
fashion sector, five companies attended a Flamenco 
Fashion Business Forum in Tokyo (Japan) with some 
20 Japanese purchasers. In La Rambla (Cordoba), 
37 Andalusian businesses met American 
purchasers at a Decorative Ceramics Reverse Trade 
Mission. The Deezer Monkey Week Festival of 

Independent Music gathered together 11 Andalusian 
businesses with a total of 13 agents from 10 
different countries in El Puerto de Santa María 
(Cádiz).

Four companies attended an ICT Business Forum in 
Mexico, holding some 40 meetings with Mexican 
agents and entities from the sector. In Malaga, 18 
Andalusian firms participated in the 5th International 
Property Market Investment Forum in Andalusia. This 
business forum, part of the Mediterranean Property 
Market Forum, was organised by EXTENDA, with 
the support of various offices from our Foreign 
Network and the ICEX office in Finland. A dozen 
companies from the ICT sector attended the How to 
do Business in New York workshop in Seville. More 
than 150 professionals from aerospace sector 
companies and entities attended the Space: an 
asset of mankind forum.

In the services macro sector, an International 
Engineering and Consultancy Sector Forum was held, 
where Andalusian companies met with potential 
partners from Peru and delegations from the World 
Bank, BID and CAF in the areas of energy, 
environment, transport and communications. 

Likewise, three Andalusian businesses travelled to 
Panama to investigate the Panamanian market 
situation in the field of architecture. 

The Invest in Andalucía-Spain Miami team 
participated in the NBAA Las Vegas trade fair, the 
biggest in the business aviation sector in the 
United States and a meeting place for American 
corporate aviation and regional jet companies. 
Representatives of Invest in Andalucía-Spain in 
China attended the conference Overseas Emerging 
Markets Promotion & Development of Solar Renewable 
Energy, within CREC Wuxi, the main forum for 
renewable energy in Jiangsu, one of China's most 
thriving provinces.  

The 6th Official Master's Degree in Foreign Trade and 
Business Internationalisation imparted by the 
Extenda Chair of Internationalisation at the 
University of Cordoba was inaugurated, with 30 
graduates enrolled for the 2013/2014 year. 
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Space: an asset of mankind forum Flamenco Fashion Business Forum The Prince and Princess of Asturias at Anuga
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The chief representatives of the European Space Agency 
(ESA) and its headquarters in France, Germany, Italy and 
the United Kingdom, together with the 10 most important 
companies from the sector in Europe and 70 Spanish 
companies, half of them Andalusian, gathered in Seville 
for the trade fair Space: an asset of mankind.

This forum was organised by the Department of Economy, 
Innovation, Science and Employment through Invest 
in Andalucía, EXTENDA and the Andalusian Agency 
of Innovation and Development, IDEA, and with the 
cooperation of EADS. Its aim was to show Andalusian 
aeronautic companies the international business 
opportunities in this field. Participating in the event 
were the Regional Minister of Economy, Innovation, 
Science and Employment, José Sánchez Maldonado, the 
Director General of the European Space Agency, Jean 
Jean-Jacques Dordain, and the Secretary General of 
Industry and SMEs from the Ministry of Industry, Energy 
and Tourism, Luis Valero.

The forum generated business opportunities between 
Andalusian companies from the aerospace sector and 
those from the rest of Spain and Europe developing 
their business activities within the EU. The main national, 
Andalusian and foreign aerospace companies took 
part, alongside a number of high-level scientists. 
Moreover, it helped to affirm the international image 
of the Andalusian aerospace cluster and its research 
and industrial capacities.

The event was 80% co-financed through the 2007-2013 
ERDF operational programme for Andalusia.

an asset of mankind



an asset of mankind
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In the food and agriculture macro sector, seven 
companies participated in the Food and Hotel China 
trade fair to find out first-hand about trends in the 
Chinese agri-foodstuffs market. Two technical 
conferences were held in Seville on access 
requirements and business opportunities in two 
markets. The first was How to Export Agri-foodstuff 
Products to China, with 22 Andalusian companies 
attending. The second, Agri-foodstuff Products in 
Nordic Countries, involved 53 businesses from the 
organic, fruit and vegetable growers and wine 
production sectors.

During Seville's Festival of European Cinema, 28 
Andalusian businesses from the audiovisual sector 
attended the 4th International Marketing and 
Distribution Forum. Its aim was to provide means of 
entry into the international market for Andalusian 
audiovisual production and networking 
opportunities with participating firms and various 
international agents.  

In the USA, three companies from Almería and one 
from Jaén attended a Business Forum for Homeware 
and Natural Stone in Los Angeles and New York, with 

architectural companies and agents. The 1st 
Andalusia-USA International Biotechnology Forum  was 
organised in Granada, with 28 Andalusian 
businesses from the biotechnology sector and 
eight from the USA. 

A delegation of six Andalusian businesses from the 
agricultural auxiliary industry attended the 18th 
Guanajuato Agri-foodstuffs Expo (Mexico). The 
Andalusia-Middle East International Construction 

Food and Hotel
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Materials Forum was held in Seville, involving 34 
Andalusian firms and six agents from the United 
Arab Emirates and Kuwait. 11 Andalusian 
companies from the aeronautic sector attended 
the Aerospace Meeting Lisboa in Portugal. And in 
Tunisia, five Andalusian businesses from the 
agricultural auxiliary industry held business meetings  
with agents and entities from the sector.

A total of 13 architecture firms, together with a dozen 
international agents from Brazil, Mexico, Panama 
and Peru, attended a business forum organised in 
Seville. Meanwhile, five Andalusian businesses 
from the Information and Communication Technology 
(ICT) sector travelled to Peru and Colombia to hold 
business meetings with agents and entities from 
the sector.

The Invest in Andalucía-Spain team attended 
CAATS, the biennial trade fair held as part of the 
China International Industry Fair. This event benefits 
from the momentum in recent years of China's 
aeronautic sector. Invest in Andalucía was at the 
fair to present Chinese aircraft manufacturers and 
auxiliary companies from the aeronautic sector, 

explore the opportunities for investment in our 
region and promote the Aerospace and Defense 
Meetings Sevilla 2014 event. 

In November, Seville was host to various 
multi-sector seminars, including: Business 
Opportunities in the Arica and Parinacota Region in 
Chile, Industrial and Intellectual Property as a Key 
Strategic Element in the Process of Internationalisation, 

SEPA: new payment regulations in the Eurozone, 
Business Opportunities in the Middle East: Dubai as port 
of entry for the MENA region, and Logistics on the Road 
to Internationalisation. Amongst all these events, the 
Extenda International Enclave 2013 stands out.

China International Industry Fair Business Opportunities in the Middle East
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The Extenda International Enclave 2013 drew to a close having completed all 
meetings offered to Andalusian businesses. 570 business meetings took place 
between the 473 attendees from the 310 Andalusian companies registered and 
the professionals from EXTENDA's Foreign Network.

The event included the participation of the Regional Minister for Economy, 
Innovation, Science and Employment, José Sánchez Maldonado, and took place 
on the 11th and 12th November. Eight seminars were held during the event on 
geographical areas of business opportunity and processes of internationalisation, 
with as many as 870 trade attendees. The markets that showed greatest interest 
in Andalusian companies were the United States, Russia, Mexico, Brazil, United 
Kingdom, Peru, United Arab Emirates and Morocco. One third of the total number 
of meetings with the Foreign Network were for Latin American markets.

Of the more than 300 participating businesses, the services sector made up 
32% of the total, followed by the industry sector and the agri-foodstuffs sector, 
each with 26%. Finally, the consumer sector made up 12%.

During the event, information was provided about the opportunities offered by 
the new EU Framework Programme 2014-2020, and a workshop was held on 
'Starting out in Internationalisation'. This was attended by more than a hundred 
companies, many of them coming from the seminars on pre-internationalisation 
for entrepreneurs held by EXTENDA and Andalucía Emprende during the previous 
two years.

80% of this action was co-financed by European Union funds via the 2007-2013 
ERDF operational programme for Andalusia.
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In the agri-foodstuffs sector, three Andalusian 
businesses participated in the first interactive 
culinary programme as part of the Tapas: Spanish 
Design for Food show in Miami (USA). This event was 
geared towards 40 American journalists, opinion 
leaders and bloggers specialising in cuisine, travel 
and lifestyle. 

International Development of Andalusian Cultural 
Businesses seminars were held in Seville, enabling 
71 companies to find out about the 2014 
international support plan for culture industries. 

A total of 11 Andalusian businesses from auxiliary 
industries of the olive growing sector and 13 
companies from Argentina, Chile, United States, 
Mexico, Morocco and Tunisia were involved in the 
9th International Forum of the Auxiliary Industries of the 
Olive Growing Sector in Seville. Additionally, 
Andalusian companies from the infrastructure and 
environment sector met with international agents 
from countries such as Peru, Colombia, Mexico, 
Brazil, Chile and Panama at a Business Forum in 
Andalusia. Meanwhile, seven companies travelled to 
New York (USA) on an ICT Sector Trade Mission.

In Seville, eight Andalusian businesses from the 
architecture sector attended a workshop on 
Starting Out in Internationalisation for Architectural 
Studios. The seminar World Bank and Inter-American 
Development Bank: opportunities in invitations to tender 
and project financing attracted the involvement of 61 
Andalusian businesses from various sectors. Also, 
13 Andalusian engineering, construction, 
infrastructure and environment companies met 
with 9 international agents from Peru, Colombia, 
Chile and Mexico at a business forum. Five 
environment sector companies travelled to 
Morocco to attend a Trade Mission to Casablanca. 

Representatives of the Invest in Andalucía-Spain 
office attended Mines & Money, Europe's most 
important mining sector event, held in London (UK).  
The aim was to inform potential investors in this 
sector of the business opportunities in the 
Andalusia region.

Some twenty Andalusian businesses from the 
agri-foodstuffs and consumer sectors attended the 
How to Get Involved in Duty Free Markets seminar, 
which provided information on opportunities 

offered by these markets and their various 
marketing channels. Finally, Gaspar Llanes, 
Secretary General for Economy of the Andalusian 
Regional Government and President of EXTENDA, 
awarded Foreign Destination Grants to the 50 
beneficiaries of the 2013-2015 promotion who 
passed the selection and training tests, out of 1,500 
applicants. 

EXTENDA BECAS
 Avanza hacia tu futuro

Las Oficinas de Promoción de Negocios de Extenda en el mundo se encuentran en: 

Bruselas Düsseldorf Miami  París   Sao Paulo
Budapest Lisboa  Moscú   Pekín    Shanghái
Buenos Aires  Londres  Nueva York Praga   Tokio
Casablanca México D.F Panamá  Santiago de Chile  Varsovia
Dubai

Si estás interesado/a en participar en el programa Extenda Becas, 
contacta con:

DIVISIÓN DE FORMACIÓN Y ESTUDIOS
Tel.:  902 508 525
Fax.: 902 508 535
becas@extenda.es

Más información sobre la convocatoria y los formularios 
de solicitud en www.extenda.es

EXTENDA- Agencia Andaluza de Promoción Exterior
Marie Curie nº5. Isla de la Cartuja
41092 Sevilla (España)
Tel.: +34 902 508 525
Fax.: +34 902 508 535
info@extenda.es
www.extenda.es
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37

Foreign Destination Grants

Foreign Destination GrantsICT Sector Trade Mission.

Tapas: Spanish Design for Food
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Alas Awards 2013

The Alas Awards celebrated their 11th year, 
coinciding with an optimum period for Andalusian 
exports. The award ceremony was presided over 
by the Regional Minister of Economy, Innovation, 
Science and Employment, José Sánchez 
Maldonado, and took place in Malaga.

There are four categories of award: International 
Trajectory, awarded to the Malaga children's 
fashion company Mayoral; Foreign Market 
Presence, awarded to the Cordoba company Silos 
Córdoba; Export Company, awarded to And&Or, a 
Seville company specialising in the design and 
manufacture of industrial engineering machinery; 
and the fourth, Starting Out in Exports, was 
awarded to Grupo AGF Fashion, from Almería.



Introducción de la consejera delegada
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Management Report4_

4.1 Strategic Plan for 
Internationalisation of the 
Andalusian Economy 2010-2013

4.2 Strategic Plan for 
Internationalisation of the 
Andalusian Economy 2014-2020

This section delivers a detailed analysis of the various types of 
actions planned and implemented during the year 2013, as well as 
the involvement of businesses in these actions.

This document, actuated by the 7th Social Partnership 
Agreement and approved by the Governing Council in 
December 2009, has incorporated the plans of 10 
Departments and is the first with an integral purpose, since 
its objective is the internationalisation of the Andalusian 
economy as a whole.

A meeting of the plan's Monitoring and Assessment 
Committee was held on 14 February 2013, with the aim of 
approving the 2012 Monitoring and Assessment Report.
 
Following the relevant period for comment, the definitive 
document was approved by the parties (Confederación de 
Empresarios de Andalucía, Unión General de Trabajadores 
de Andalucía, Comisiones Obreras de Andalucía and the 
Regional Government of Andalusia).

Since 2013 was the final year of the previous plan, the 
Monitoring and Assessment Committee of the 2010-2013 
Plan was convened on 24 April 2013 to decide the 
constitution of the working group for the development of 
a new plan, in accordance with the Agreement for Social 
and Economic Progress in Andalusia. 

At this meeting the Committee members were presented 
with a proposal for the framework document of the new 
plan for submission to the Governing Council on 2 July 
2013.

During July, the first draft of the Strategic Plan was 
submitted to the Committee. On 8 November, they were 
presented with the strategy proposal.

A N N U A L
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4.3 Análisis por ejes 
estratégicos

EXTENDA's balance of activities for 2013 is shown in relation 
to the five strategic concepts around which the 
Internationalisation Plan for the Andalusian Economy 2010-2013 
is structured.

In total, 1,204 actions were carried out throughout the year, 
yielding a total of 5,640 involvements. The implementation of 
actions amounted to 100.3% and that of involvements was 
116.4%.

The main objective of this concept is to strengthen initiative 
and development in Andalusian businesses' foreign trade. 
To this end, throughout 2013 and in a spirit of continuity 
with the previous years of the plan, a series of programmes 
has been developed to achieve consolidation and 
momentum in Andalusian companies' international activity.

The Internationalisation Monitoring Centre analyses the 
evolution of foreign trade in Andalusia. It publishes data 
monthly, and throughout 2013 it emitted:
 

Consolidation and stimulus of foreign trade

52 Andalusian businesses received technical support in defining 
their internationalisation plan, either for starting out in 
internationalisation or for consolidation.

Consultancy Programme

Every two years, Andalusian businesses have the opportunity 
to meet with Foreign Network representatives in order to find 
out first-hand what opportunities the markets offer. Up to 570 
business meetings were held between the 473 managers of 
310 registered companies and Foreign Network representatives 
in 18 markets from all around the world. In addition, there were 
8 seminars on geographical areas of business opportunity 
and internationalisation processes, which totalled up to 870 
professional attendances.

International Enclave

Internationalisation Monitoring Centre

• 479 reports on Andalusia's foreign trade.
• 34 reports on economic indicators.
• 23 country reports.

A N N U A L
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 Actions  Involvements  
 Plan Imp  %Imp  Plan Imp  %Imp  

Consolidation and stimulus of foreign trade  185 56 30,3 1.115 902 80,9 

Assisting Andalusian businesses’ access to
international markets  

269 394 146,5 378 1.263 334,1 

Increasing international positioning of Andalusian
goods and services  

485 475 97,9 1.374 1.396 101,6 

Stimulating Andalusian businesses’s innovation
and competitiveness 

214 240 112,1 1.979 2.075 104,9 

Attracting and consolidating direct foreign
investment 

47 39 83,0 - 4 - 

 TOTAL 1.200 1.204 100,3 4.846 5.640 116,4 

Table 1: Actions and involvements planned and implemented in 2013 by strategic concepts
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These awards aim to recognise those Andalusian businesses 
in the process of internationalisation that have most distinguished 
themselves in different areas of foreign trade and international 
investment. Four awards are given in the following categories:

•  Starting out in export: Grupo AGF Fashion S.L. (Almería)
•  Export company: And&Or S.A. (Seville)
•  Foreign market presence: Silos Córdoba S.L. (Córdoba)
•  International trajectory: Mayoral Moda Infantil S.L.U.   
   (Málaga)

ALAS Awards

Via its Offices and Sub-offices, EXTENDA is aware of purchase 
offers and business opportunities, which are immediately 
transmitted to Andalusian businesses; in this way, interested 
parties who fit the profile can make direct contact with the 
importer interested in a particular product.

There were 859 involvements by Andalusian businesses for 
the 167 business opportunities disseminated throughout the 
year.

Business Opportunities

Support for Andalusian businesses wishing to establish a 
foreign market presence through the opening of a subsidiary. 
At the end of the year, there were 72 inquiries being processed 
for foreign market presence projects under the Order for 
Support for Internationalisation of Andalusian Businesses and 
Economy.

Foreign Market Presence

Concept 2 offers Andalusian businesses a wide variety of 
services aimed at facilitating access to international markets, 
via the specific mechanisms designed to enable processes 

Assisting Andalusian businesses’ access to 
international markets

Companies starting out in internationalisation and those wishing 
to consolidate their presence in a market trust this personalised 
service year after year to enable them to connect with key 
contacts for their business. During 2013, 95 Andalusian 
businesses from all sectors of activity were involved in 128 
individual projects.

Foreign Network Individual Projects

from training through to opening foreign subsidiaries. 

A N N U A L
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1.196 involvements by Andalusian businesses in the 55 technical 
conferences held throughout the year encompassing various 
sectors of activity and markets. Some of the most significant 
include:

•  Technical conference on business opportunities in 
   Ecuador, South Africa and the Middle East.
•  Technical conference on business opportunities in 
   Ecuador.
•  Technical conference on business opportunities in 
   South Africa.
•  Technical conference on business opportunities in 
   the Middle East.
•  Technical conference on opportunities in public   
   procurement in Morocco.
•  Technical conference on key elements in North   
   American agri-foodstuffs market access.
•  Technical conference on market presence experiences  
   in Latin America.
•  Technical conference on international development   
   for Andalusian cultural businesses.

Technical Conferences

Andalusian businesses' goods and services depend on a series 
of promotional mechanisms for consolidating and increasing 
their presence in international markets. Their usage provides 
companies with the opportunity to make direct contact with 
the market and its clients:

Notable are: International Trade Fairs such as Fruitlogística, 
BioFach, Gulfood, Foodex, Bihorca, HK Jewellery Fair and Fine 
Food Australia; Reverse Trade Missions such as Flamenco 
Fashions Japan, Homeware, Architects China, Monkey Week 
and the International Festival of European Cinema and the 
Direct Trade Mission Food and Agriculture India; Point of Sale 
Promotions such as Mercacenter; and Sector Campaigns such 
as that for Table Olives in India, Russia, Poland and the USA.

Increasing international positioning of 
Andalusian goods and services

•  Technical conference on USA biotechnology.
•  Technical conference on the environment and  
   renewable energy, Chile.

Mechanisms   
of promotion  

Actions  
carried out 

Registered 
involvements 

Businesses 
supported 

Trade fairs  18 203 171 
Direct trade missions 32 140 124 
Reverse trade missions 22 405 395 
Point of sale promotions  3 92 83 
Sector campaigns  5 11 9 
Support to importers/opinion leaders 5 166 83 
Culinary Tastings  1 3 3 

A N N U A L
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The Information-consultancy service is EXTENDA's point of 
entry and enables Andalusian businesses to resolve their 
doubts about internationalisation in areas as diverse as technical 
questions, sectors and markets, etc. During 2013, this service 
registered 5,169 involvements by Andalusian companies.

In 2013, as a complement to this service, the free of charge 
Extenda ON service was launched. This enables Andalusian 
businesses to hold virtual meetings to resolve their doubts 
and obtain information about the support needed for their 
company in international markets, whatever their sector or 
experience in foreign trade. 53 virtual meetings have been 
held since its launch.

EXTENDAPLUS already has 2,983 users and a total of 619 blogs, 
and received over 70,000 hits in 2013. In this year, Extenda Plus 
established itself as a promotional channel for Andalusian 
services and products. Through it, online promotional activities 
have been carried out with Sector Web Portals such as 
Andalusian Fashion, with 87 registered businesses and 873 
products and Andalusian Architecture, with 45 registered 

Information and Promotion

Every year, large numbers of young Andalusians benefit from 
highly esteemed training and internships in international trade. 
In 2013, 150 young people, 50 graduates and 100 with Higher 
Level diplomas, were awarded Specialisation Grants.

93 Andalusian businesses were involved in 45 actions related 

Training

A total of 428 support applications from businesses were 
received in the call for applications under the Order of Support 
for Internationalisation of Andalusian Businesses and Economy. 
Through this Order, businesses are assisted in the development 
of their internationalisation projects, after a process of 
consideration, and in establishing their presence in one or more 
carefully selected foreign markets.

The services involved for this concept reinforce all those activities 
aimed at increasing Andalusian businesses' innovation and 
competitiveness.

Stimulating Andalusian businesses’ innovation
and international competitiveness

businesses and 324 projects. In addition, 11 seminars were 
conducted via Online Events streaming TV, involving 177 online 
businesses which made up 29% of total involvements in these 
actions.

  Other new channels have been established for marketing, 
such as the Spanish Language Teaching Web Portals for 
Poland, Russia and Brazil. In total, there were 359 involvements 
by Andalusian businesses in the 12 business innovation actions 
carried out during 2013.

A N N U A L
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The Financial Support Plan for Internationalisation provides 
financing for businesses involved in internationalisation 
processes to enable them to carry out their projects. During 
2013, 25 applications were registered, from which five were 
approved at a cost of €1,595,000.

Financing

15 Business Forums generated 354 involvements by 
Andalusian businesses.

Corporate Cooperation for Internationalisation enables 
businesses with scant resources to pool them together in 
order to start out on the road to internationalisation. During 
2013, 5 applications were received from Andalusian 
businesses for corporate cooperation actions within the 
framework of the Order for Support for Internationalisation 
of Andalusian Businesses and Economy.

Support for Associations enables the implementation of 
sector plans which benefit all associated businesses. In 2013, 
14 Andalusian associations from various sectors of activity 

Corporate Cooperation
A total of 26 Andalusian businesses required advice in 
the selection of an International Specialist to work with 
them in the implementation of their internationalisation 
projects.

Meanwhile, 40 businesses requested economic support 
for costs deriving from the recruitment of an International 
Specialist, through the Order for Support for 
Internationalisation of Andalusian Businesses and Economy.

Human Resources

to Technical Training. 

Likewise, 33 Andalusian businesses submitted applications for 
Business Training Support under the Order for Support for 
Internationalisation of Andalusian Businesses and Economy, 
for carrying out their own training plans for their employees.

Meanwhile, the 11 Lecturers in Internationalisation continued 
their work of preparing Andalusian undergraduates for the world 
of foreign trade and familiarising them with the work of EXTENDA.

Besides financing, there is also support for businesses to 
defray their financial costs through the International 
Consolidation service. In 2013, there were 6 applications 
from Andalusian businesses to this end under the Order 
for Support for Internationalisation of Andalusian Businesses 
and Economy.

requested the help of this mechanism through the Order for 
Support for Internationalisation of Andalusian Businesses 
and Economy.

A N N U A L
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EXTENDA's work in this area focuses on disseminating 
Andalusia's image abroad, as well as the attraction of 
direct foreign investment.

To this end, its concentrates its activity in three courses of 
action that enable it to tackle the planned objectives:

Strategy 1: Raising awareness of Andalusia's business 
opportunities and competitive advantages for foreign investors.

Strategy 2: Utilising EXTENDA's promotional mechanisms to 
raise awareness of Andalusia as an area of direct foreign 
investment, with a marked sectoral focus.
 

Attraction and consolidation of investments The aeronautics, renewable energy, ICT, biotechnology and 
food and agriculture sectors are promoted. This course of 
action is also reliant on the cooperation of Business Promotion 
Offices with expertise in investment attraction: the United 
States, France, Russia, China, Japan and the United Kingdom.

Strategy 3: Identifying specific investment opportunities for 
local investors.

Activities carried out within the framework of these strategies 
in 2013 included: a reverse trade mission; specific news 
searches of the investment-related press; promotion in social 
media; the updating of the website Invest in Andalucía; 16 
prospective visits to international events of interest; 9 business 
activities; and investment attraction training for the seven 
interns in the EXTENDA Foreign Network Offices, to enable 
them to identify and advise potential investors.

In addition, during the year the following quarterly newsletters 
were published:

•  Renewable energy newsletter.
•  Aeronautics newsletter.

•  Biotechnology newsletter.
•  ICT newsletter.

A N N U A L
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4.4 Analysis of Actions

1,204 actions were carried out in which a total of 2,858 
Andalusian businesses participated, creating a total of 
5,640 involvements.

The number of participating businesses in 2013 was the 
highest recorded, representing a 24.5% increase on 2012.

During 2013, the industry sector overtook the remaining 
sectors in terms of the number of actions carried out, 
representing 34.3% of the total. Behind it was the 
agri-foodstuffs macro-sector with 23.9%, and finally the 
consumer and services macro-sectors with 16.7% and 
16.1% respectively. que comprende las acciones genéricas 
que no cuentan con un mercado definido (por ejemplo 
las acciones de formación), representó el 3,3%.

Figure 2: Evolution of participating businesses

In 2013 the so-called Geographical Multiarea was 
responsible for the highest number of actions carried out, 
specifically 41%, since it encompassed all actions 
conforming to Strategy 1 of International Promotion under 

A N N U A L
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the Order of Support for Internationalisation, and many 
businesses requested assistance for various markets.

In second place, Europe amassed 29.4% of actions 
implemented last year. A notable third place was America, 
with 15.5%. Regarding Africa, there was a slight increase 
in actions carried out compared with the previous year, 
amounting to 4.4% of the total in 2013. The category 
Non-geographical, which comprises generic actions 
without a specific market (e.g. training actions) makes up 
3.3%.

Figure 1: 2013 summary of activity

Figure 3: Macro-sector distribution of actions implemented

Figure 4: Geographical distribution of actions implemented
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EXTENDA's operating budget, which for 2013 amounted to 
€24,033,723, has undergone two budgetary amendments:

• An increase of €40,000 via a transfer of an 
allocation financed by the European Social Fund, for 
EXTENDA's recruitment of three specialists to fulfil its 
obligations as a partner entity in the management of the 
Order of 17 October 2012 of the Department of Economy, 
Innovation, Science and Employment, which amends that 
of 27 July 2011 of the Department of Economy, Innovation, 
Science and Employment, approving the regulatory bases 
for the granting of non-competitive subsidies for support 
for internationalisation of Andalusian businesses and 
economy, with the aim of all approved operations being 
finalised within the subsidy eligibility period (European 
Framework 2007-2013) and declared to the European 
Commission.
• A reduction of credit in the amount of €6,000,000 
in operational financing transfers due to anticipation of 
non-implementation. The 21% increase in the operating 
budget, rising from €19,889,175 in 2012 to 24,033,723 in 2013, 
yet with no possibility of increasing the number of staff, 
hampered its implementation, thus requiring a credit 
reduction of €6,000,000.

Revenue

EXTENDA's operating budget settlement in 2013 amounted 
to the sum of €14,491,768.60, representing an 80.2% 
implementation of the amended budget. It is important to 
take into account the fact that transfers from European Funds 
for Business Promotion, International Consultancy, and 
Internationalisation Grants have an implementation period 
until 31 December 2015, thus influencing budget 
implementation.

The following is EXTENDA's implementation of revenue with 
regard to its initial and amended operating budget:

2013 INITIAL
BUDGET  

% EJEC. 
/ P. 

Inicial 

% EJEC. 
/ P. 

Modif. 

TRANSFERS 23,048.723  17,088,723  13,554,118€
 

58.81% 79.32% 

Current  18,169,064  12,169,064  8,778,873  48.32% 72.14% 
Capital   69,843    
ERDF  2,482,583  2,482,583  1,692,963  68.19% 68.195 
ESF (Grants) 1,897,076  1,897,076  2,536,435  133.70

% 
133.70

% 
  23,199    

ESF (International 
Consultancy)  

500,000  500,000  173,848  34.77% 34.77% 

ERDF (Transnational
Cooperation 
Programme)  

 254,546    

International 
Technical Assistance 
Order  

40,000  24,411   61.03% 

985,000  985,000  937,650  95.19% 95.19% 

Services 985,000  985,000  858,263  87.13% 87.13% 
Financial    68,729    
Other revenue    10,658    

TOTAL
 24,033,723  18,073,723  14,491,768€

 
60.30% 80.18% 

IMPLEMENTATION  
OF REVENUE 

2013 AMENDED
BUDGET

IMPLEMENTATION 
2013  

REVENUE

ESF (Andalusian
Employment Service)
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This is revenue acquired through the involvement of Andalusian 
businesses in EXTENDA services. A turnover for businesses of 
€858,263 has been generated, representing a 87.13% 
implementation of the budget. 82% of this revenue has been 
allocated, alongside ERDF Funds, for financing promotional 
actions.

Amount of Turnover

In its budget for this financial year, EXTENDA only includes 
Section IV current transfers, allocating them to finance its current 
expenditure as well as part of its expenditure on programmes, 
making their source and destination tally. As of 31 December, 
€13,554,118 was allocated in the following manner:

• Financing transfers of €8,848,716, of which €69,843 is 
the remainder of the capital financing transfers from 2012, 

Other Operational Revenue

The following is justification for the most significant 
items: 

already reserved for financing the monitoring of the Plan for 
Starting out in Foreign Promotion (PIPE), which operates in 
conjunction with the Andalusian Board of Chambers of 
Commerce. The remainder, €8,778,873, represents Andalusian 
Regional Government operational transfers.

• Subsidies and transfers allocated from the European 
Social Fund provided €2,536,435.18 for financing the Extenda 
Internationalisation Grants service 2012-2013 (closed), 2011-2014, 
2012-2015, as well as the start of period 2013-2015. €173,848.49 
was allocated to the International Guidance scheme and a 
further €24,410.58 for financing technical assistance for the 
Order for Subsidies. In addition, two Andalusian Employment 
Service courses for workers and the unemployed were financed 
at a cost of €23,198.64.

• Transfers allocated from ERDF for the financing of 
Business Promotion actions and the Virtual Office. In 2013, 
financing was provided for trade fairs, reverse trade missions, 
technical conferences, business forums, promotional 
campaigns, point of sale promotions and the Enclave 2013. 
This amounted to €1,647,223.63. Likewise, ERDF financed the 
€45,739 amortisation on the virtual office, developed for the 
management of the Order for Internationalisation, channelling 
communication between the Regional Government and 
businesses. With regard to expenditure on technical assistance 
charged to funds available from the Community Transnational 

Cooperation Programme 'Spain - external borders 2008-2013', 
the cost of financing amounted to €254,546.

In summary, operational budget financing with subsidies from 
European Union funds represents 26% of the amended budget.
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Expenditure

Staff Expenditure: EXTENDA includes in this sum staff 
expenditure financed by other programmes, as detailed in the 
following table. This also shows that the total staffing costs of 
EXTENDA, plus the remainder, amounts to €3,508,801.

Thus, the Transnational Cooperation Programme 'Spain - external 
borders', financed from ERDF Funds, represents 7% (equal to 
2012) and is allocated to technical assistance from the office 
of the Joint Technical Secretariat of Algeciras. Additionally, the 

European Social Fund finances part of the wage cost of staff 
dedicated to the implementation of the Extenda 
Internationalisation Grants service to the amount of €48,010.02, 
which represents 1% of staff expenditure. As mentioned above, 
the cost of technical assistance of the Order of 
Internationalisation is also included in Staff Expenditure 
accounts, corresponding to the months from October (start of 
contracting) to December. 

EXTENDA's total staffing costs in 2013 amounted to 3,184,499, 
which represents 90.76% of total expenditure and 96.50% of 
the budget for the entity's salary costs. EXTENDA's staffing 
costs include a sum of €159,577 corresponding to staff 
dedicated to the International Guidance Programme, financed 
by the European Social Fund, which is pending verification. 

Administrative Expenditure:  this expenditure 
amounted to €1,007,187 less than that initially 
budgeted.  EXTENDA continued to comply with the 
monitoring policy of the Savings and Austerity Plan 
implemented in fulfilment of the Order of 26 July 2010 
establishing the Austerity Measures Plan in the 
internal operation of the Department of Economy, 
Innovation, Science and Employment, and its 

Provincial Offices and Public Bodies.

Expenditure on Services: includes expenditure for the service 
programmes EXTENDA offers to businesses for 
internationalisation, with an implementation of €10,300,082, 
representing almost 75% of the budget, amended by the 
budgetary adjustments produced over the course of the year.

The following is the distribution of expenditure in relation to 
the five concepts of the Internationalisation Plan, without taking 
into account the Order for Subsidies of 27 July 2011, approving 
the regulatory bases for the granting of non-competitive 
subsidies for Support for Internationalisation of Andalusian 
businesses and economy:

24,033,723  18,073,723  14,491,768  60.30% 

IMPLEMENTATION 
OF EXPENDITURE 

2013 INTIAL
BUDGET  

2013
AMENDED
BUDGET 

IMPLEMENTATION 
2013 

% IMP. 
/Initial B.  

% IMP. 
/Amended 

B.  

Expenditure on
services  19,725,723  13,765,723  10,300,082  52.22% 74.82% 
Administrative 
expenditure  1,008,000  1,008,000  1,007,187  99.92% 99.92% 

Staff
expenditure 3,300,000  3,300,000  3,184,499  96.50% 96.50% 

TOTAL 80.18% 

 ITEMS  EXTENDA  GRANT  
PROGRAMME

TRANSNATINAL 
COOPERATION 
PROGRAMME  

TECHNICAL 
ASSISTANCE

FOR THE ORDER 
TOTAL  

Sueldos y salarios 2,484,967  19,845  190,972  18,193  2,713,977  
Seguridad Social 699,532  28,165  60,910  6,217  794,824  

     TOTAL 3,184,499 48,010 251,882 24,410 3,508,801  
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Earnings

On 26 April 2013 the Resolution of the Secretary General for 
Economy was published, announcing the granting of 
subsidies under the Order of 27 July 2011, approving the 

regulatory bases for the granting of non-competitive 
subsidies for Support for Internationalisation of Andalusian 
businesses and economy. During 2013 approximately one 
thousand applications have been processed from the 
application periods of 2012 and 2013 for the seven areas of 
assistance:

• International promotion
• Market presence
• Business cooperation
• Assistance for associations
• Business training
• International specialists
• International consolidation of Andalusian   
 businesses

The operational budget settlement shows zero earnings 
since EXTENDA enters the transfers it receives from the 
Andalusian Regional Government as it is producing 
expenditure on actions.

 

 

2,271,289  2,096,730  2,317,211  102.02%
 

111.52%
 

 

6,590,975  3,061,829  3,647,205  55.34% 119.12%
 

8,962.797  7,415,567  3,153,073  35.18% 42.52% 

5,765,291  5.090.077  5,351,594  92.82% 105.14%
 

443,371  409,520  22,684  5.12% 5.54% 

   % 80.18TOTAL 24,033,723 18,073,723 14,491,768€ 60.30 %
 

DESCRIPTION  2012 INITIAL
BUDGET  

2012
AMENDED

BUDGET 

IMPLEMENTATION 
2012  

% IMP. 
/Initial B.

% IMP. 
/Amended 

B.  

Assisting Andalusian
businesses’ access
to international
markets 

 
Stimulating
Andalusian 
businesses’
innovation and 
international 
competitiveness 

 

Consolidation and
stimulus of foreign
trade 

Increasing international
positioning of
Andalusian goods 
and services 

Attracting and 
consolidating direct 
foreign investment
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Annex 1: Listing of EXTENDA’s actions and 
involvements by services
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60

EXTENDA SERVICE 
ACTIONS  INVOLVEMENTS  

Planned  Implemented Planned  Implemented 

Trade fairs  22 18 246 203 
Direct Trade Missions 42 32 233 140 
Reverse Trade Missions 20 22 333 405 
Point of Sale Promotions  3 3 55 92 
Sector Campaigns  4 5 18 11 
Support to Importers/Opinion leaders 4 5 75 166 
Foreign Network Individual Projects  176 128 176 128 
Culinary Tastings  1 1 4 3 
Trade Forums  19 15 405 354 
PIPE Programme 1 1 - - 
Information  11 7 6,020 5,264 
Business Opportunities  3 168 0 859 
Technical Conferences 51 55 816 1,296 
Foreign Market Studies  5 2 - - 
Business Network Studies  1 1 - - 
Business Innovation Programme  16 12 465 359 
Other Publications  5 6 - - 
Technical Training  15 45 161 93 
Chairs  11 11 - - 
Grant Programme  4 5 110 38 
Internationalisation Financing Support Programme  20 5 20 5 
Individual Actions  1 - 40 - 
Area 1: Promotion  390 393 390 393 
Area 2: Market presence 82 84 82 84 
Area 3: Business cooperation  5 6 5 6 
Area 4: Assistance for associations 10 11 10 11 
Area 5: Business training  19 20 19 20 
Area 6: International specialists  40 40 40 40 

 8 8 8 8 

Consultancy Programme  175 52 175 61 
Prospective Visits  18 17 - 3 
Commercial Activity  15 23 590 421 

 1 1 - - 
Internal Communication Programme 1 1 200 146 
Foreign Network Management - - - 2 
Forum/Enclave  1 1 150 293 
TOTAL 1,200 1,204 10,846 10,904 

Area 7: International consolidation of
Andalusian businesses 

Andalusian Economy Internationalisation
Monitoring Centre 


